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AUDIENCE NUMBERS

il LTE 92% @)

Post-Gazette circulation o e
| - JJtttsburgh iJoat ‘lﬁazette
85,609 Combined average paid NS,
circulation on Sundays R —
Shaplro strong in state poll mm%
74,606 Combined average paid bbbt i POLITICAL

circulation daily PRESSURE

Uses deadlock as means
to reshape workforce
ByLisa Mascar,osh Boak

PGe, post-gazette.com
and PG Reader

123,238 Daily active users

&

PGe readers spend an average
of nearly 1 hour reading the
paper every day!

1,972,917 Monthly average
unique users

President
targets

25,167,989 Monthly average dry
page views ’ oAl cartels

Cites ‘armed conflict'

Sources: Internal circulation data, Q3 2025; Google
Analytics 9-month average (Jan-Sept. 2025)
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READER DEMOGRAPHICS

54.7% of Allegheny County residents 18+ are weekly readers of a
newspaper, including print, e-edition or newspaper website

Employment Own or rent
Gender Not employed outside the home, orrefired 52.3% Full time residence
54.8% Men S 12.3% Part time 69.0% Own
0,
cvso%n/oen 35.4% Not employed 25.1% Rent
outside the home, o
of retired 5.9% Other
Education Age Household income
25 0%
High school or GED Less than $39,999
20.0%
 Some college $40,000-74,999
(includes AA 1-3
years of college 15.0%
and no degree)
$75,000-99,999
Associate's degree 10.0%
$100,000-149,999
5.0%
Bachelor's degree 5150,000 or more
0.0%
0.0% 10.0% 20.0% 30.0% 40.0% 18-29 30-44 45-59 60-69 70+ L] e 109% 129% 200

Sources: 2024 Release 2 Nielson Scarborough Report. Copyright 2025 Scarborough Research. All rights reserved.
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PUBLISHING SCHEDULE

{ PGBusiness ™

Post-Gazette readers enjoy daily e-delivery as well as
around-the-clock news on post-gazette.com.

For those who desire a printed product, home delivery and single copy
editions are available on Thursdays and Sundays.

[>PGHDigital | (@) PGHStudios P[]H ﬁtttshurghiﬂost@azetw

advertising@post-gazette.com



AWARD-WINNING JOURNALISM

As the region’s largest news gathering organization, we pride ourselves on b\ L

providing Pittsburgh with the best local, state and national news coverage. S 4

The Pennsylvania NewsMedia Association named the Post-Gazette News Organization of l (/

the Year for four years in a row (2022-2025), an honor recognizing overall performance E— )

across all departments. S

Investigative reporting awards for “With Every Breath,” which Additional recent awards: :

detailed the massive recall of Philips Respironics breathing

machines: « 32 awards in the 2024 Society for Professional Journalists Keystone
Excellence in Journalism contest: 12 first-place, 10 second-place, 10

«  Winner of the Spotlight Award in the 2024 Society for Professionall third-place

Journalists Keystone Excellence in Journalism contest
« Two best-of-show awards, 13 first-place and 17 finalists at the 60th

Winner of two best-of-show honors at the 60th Golden Quill Awards Golden Quill Awards in 2024
in 2024, including the Ray Sprigle Memorial Award and the Marie Torre
Memorial Award « Seven awards at the 2024 Pittsburgh Black Media Federation’s Robert
L. Vann Media Awards, which celebrate coverage of the African
«  Winner of the top investigative prize at the 2024 Keystone Media American and African diaspora communities of Western Pa.
Awards
« 2024 Pulitzer Prize Finalist for editorial writing advocating for better
«  Finalist for the 2024 Goldsmith Prize for Investigative Reporting systems to care for those in the region dealing with homelessness
«  Finalist for the 2024 Scripps Howard Journalism Award for Excellence * 28 awards in the statewide 2024 Keystone Media Awards contest: 10
in Business/Financial Reporting first-place, 8 second-place, 10 honorable mentions

« Winner of the 2023 George Polk Award in the category of
medical reporting
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MADE IN PGH

p°E
<$ 1
Made in PGH helps brands
+ P + form meaningful connections
with our audience of 70,000+
followers on Instagram.
4 &
/ Ja 4

Things To Do Food + Drink Health + Wellness Shop Local Community Events

G

Reach us at MadeinPGH on Instagram or at info@madeinpgh.com
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PGH DIGITAL

PGH Digital helps businesses

P of all sizes achieve outstanding
I g I t a results with a wide range of digital

advertising solutions.

i1 =

Q =& @

Paid Social Media Targeted Streaming TV Email
Search Advertising Display (CTV & OTT) Marketing
Streaming Search Engine Website Geofencing
Radio Optimization Development Solutions

Reach us at digitaladv@post-gazette.com
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PGH STUDIOS

) PGHStudios

PGH Studios is a dynamic creative agency
specializing in crafting compelling videos,
captivating photography and strategic
social media management for companies,

nonprofits and brands of all sizes.

vz2’
D> |

Full Service
Video Production

‘d
Social Media
Management

eY

Photography

Event Planning
& Execution

/7 N\
/ \
N\ /

\N 7

Aerial
Imaging

Influencer
Marketing

@ PGHStudios | Reach us at arush@post-gazette.com



ADVERTISING DEPARTMENT LEADERSHIP TEAM

Rob Anders Chelsie Masciola Logan Robins

Senior Director of Advertising Senior Events and Social Media Manager Senior Digital Marketing Strategist
randers@post-gazette.com cmasciola@post-gazette.com I[robins@post-gazette.com
(724) 344-0866 (412) 200-0658 (571) 268-9780

! l \

Matt Talerico Cory Zahradnik
New Business Development Manager Senior Manager, Local Retail Sales
mtalerico@post-gazette.com czahradnik@post-gazette.com
(412) 607-9232 (724) 255-3984
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