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Malls – 
Shopping Areas

Source: Scarborough 2003, release #1, 12-month average
Base: Pittsburgh MSA

Monroe- Down- Mall at Ross South Water- West- Beaver Wash- Clear-
ville town Robin- Park Hills works moreland Valley ington view

Total Percent Century III Mall Pgh son Mall Village Mall Mall Mall Mall Mall

Total Mall Shoppers 1,723,125 94.3% 29.7% 29.2% 23.5% 23.4% 22.9% 20.9% 18.0% 16.0% 10.6% 9.0% 5.6%

Gender

Male 801,490 46.5% 46.7% 46.6% 42.6% 49.8% 44.0% 49.0% 42.7% 49.8% 40.8% 39.7% 41.6%

Female 921,635 53.5% 53.3% 53.4% 57.4% 50.2% 56.0% 51.0% 57.3% 50.2% 59.2% 60.3% 58.4%

Age

18-24 186,895 10.8% 11.2% 7.9% 12.5% 9.8% 9.7% 13.9% 8.0% 8.7% 15.2% 16.3% 11.0%

25-34 264,040 15.3% 16.6% 15.7% 14.0% 14.9% 16.3% 14.2% 19.9% 15.4% 14.9% 13.0% 16.3%

35-44 348,700 20.2% 18.4% 21.2% 23.0% 22.6% 23.8% 19.4% 23.5% 17.8% 18.6% 21.5% 17.7%

45-54 330,195 19.2% 20.9% 20.7% 20.8% 25.0% 20.9% 20.5% 19.7% 21.3% 18.6% 19.1% 20.3%

55-64 237,870 13.8% 15.1% 16.0% 14.6% 10.9% 12.8% 14.6% 13.0% 18.3% 9.5% 10.6% 10.3%

65+ 355,425 20.6% 17.7% 18.5% 15.1% 16.9% 16.5% 17.4% 15.8% 18.4% 23.2% 19.5% 24.4%

Annual Household Income

Less than $20,000 199,775 11.6% 11.5% 11.3% 10.9% 6.5% 7.0% 6.8% 8.0% 11.8% 9.5% 11.4% 13.5%

$20,000-$34,999 400,130 23.2% 19.7% 21.1% 20.3% 16.4% 20.2% 16.4% 22.2% 21.3% 20.7% 23.6% 27.4%

$35,000-$49,999 411,015 23.9% 25.7% 23.9% 22.9% 25.5% 22.6% 25.6% 23.3% 23.9% 31.5% 18.4% 26.6%

$50,000-$74,999 340,335 19.8% 19.9% 21.0% 19.9% 24.8% 19.7% 20.9% 20.5% 19.7% 17.0% 20.5% 18.6%

$75,000+ 371,870 21.6% 23.2% 22.6% 26.1% 26.9% 30.5% 30.4% 26.0% 23.3% 21.3% 26.1% 14.0%

Education

College Grad + 377,815 21.9% 19.9% 24.9% 28.6% 28.5% 29.2% 23.9% 22.8% 23.9% 18.9% 19.3% 21.4%

Some College 544,795 31.6% 32.8% 34.2% 33.8% 30.7% 32.7% 32.5% 43.6% 27.0% 32.1% 30.8% 29.2%

High School Grad 
or Less 800,515 46.5% 47.3% 40.9% 37.6% 40.8% 38.1% 43.6% 33.6% 49.2% 49.0% 49.9% 49.4%

Occupation

White Collar 706,610 41.0% 44.2% 43.1% 49.3% 51.4% 53.2% 46.6% 42.2% 39.1% 39.2% 32.4% 40.0%

Blue Collar 371,400 21.6% 21.9% 23.6% 19.2% 20.7% 15.4% 22.6% 23.4% 24.0% 22.4% 29.0% 24.7%

Not Employed 645,115 37.4% 33.9% 33.3% 31.6% 28.0% 31.4% 30.8% 34.3% 36.9% 38.3% 38.6% 35.2%

Martial Status

Married 1,013,195 58.8% 60.0% 59.9% 48.4% 62.4% 57.3% 60.4% 55.7% 68.1% 61.0% 55.7% 65.8%

Single 709,930 41.2% 40.0% 40.1% 51.6% 37.6% 42.7% 39.6% 44.3% 31.9% 39.0% 44.3% 34.2%

Home Ownership / Residence

Own Home 1,289,655 74.8% 76.0% 75.3% 67.8% 75.9% 76.1% 78.3% 70.3% 83.2% 75.5% 74.6% 87.0%

Rent / Other 433,470 25.2% 24.0% 24.7% 32.2% 24.1% 23.9% 21.7% 29.7% 16.8% 24.5% 25.4% 13.0%

Residence 
Less than 1 Year 148,055 8.6% 7.9% 7.4% 12.5% 8.4% 10.0% 8.2% 8.1% 9.4% 9.7% 9.3% 6.9%

Post-Gazette Readership

Sunday Four-Issue Cume 1,037,330 60.2% 71.8% 69.4% 73.3% 70.0% 73.6% 73.9% 71.1% 36.3% 50.3% 53.1% 49.5%

Sunday Average Issue 869,125 50.4% 62.7% 60.2% 63.0% 58.9% 64.7% 63.6% 60.9% 30.5% 39.6% 42.5% 34.8%

Daily Five-Issue Cume 816,520 47.4% 57.2% 52.4% 60.8% 55.0% 59.4% 56.5% 57.6% 28.6% 41.2% 32.0% 26.7%

Daily Average Issue 562,270 32.6% 43.0% 37.3% 44.3% 39.3% 42.5% 39.2% 41.7% 15.7% 23.9% 18.5% 15.5%


